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I couldn’t agree more with Vimmi’s comment that local
businesses are showing a desire to succeed and plan for the
future.
Almost daily I am asked my opinion on how Suffolk is coping in
the current economic climate and I have to say I believe it is well
placed to ride out the recession.
In times like these some companies will struggle and even fail,
but I have been impressed with the robustness of others and
their ability to be innovative in reshaping their businesses, many
keen to realise new opportunities appearing  in the market
place.
Indeed, our sister paper, The Evening Star, is running a
campaign called Fightback and believes Suffolk is where the
UK’s recovery will begin, and there has been no shortage of
encouraging success stories on which to report.
Reflective of the county’s desire to innovate and look forward is
the Greenest County initiative, which is featured in this update.
We hear from a range of socially responsible businesses making
strides to reduce their impact on the environment and build for
their future sustainability.
We also hear from a commercial property expert who says the
market is still lively. She also comments on what is being called
locally the “Roy Keane” effect. The former Manchester United
star has recently been appointed manager of Ipswich Town
Football Club and hopes are high that he will lead the team
back to the Premiership which will bring with it many riches for
the club, the town and its environs.
As ever, Suffolk Business is proud support Choose Suffolk in its
sterling work to promote the county and encourage inward
investment here and we look forward to more good news stories
from them as they break.

Here, at Choose Suffolk, we have continued to work steadfastly
with a wide range of companies to both attract and retain jobs.
The first part of 2009 provided an increase in activity and our
hope is that this will steadily continue. There certainly seems to be
a lot of goodwill around the county with all sectors working hard to
consolidate their business base and plan for a long-term future. 
Evidence of this desire to succeed can be seen in many of the
articles in this issue. Snape Maltings is a business that has seen all
the economic ups and downs of the last 40 years but which has
remained strong, stable and solid throughout all of them. Nestor
UK Ltd has more recently arrived in Suffolk but they are already
exhibiting a steely determination to work towards a successful
future of manufacturing pharmaceuticals for much of Europe.
Interestingly, both of these businesses highlight the wonderful
diversity, skills and experience of the local Suffolk workforce as a
key to their success – a point picked up by our very own Board
Member, Will Stanton, who advises that networking with other
businesses is absolutely essential to company longevity. 
2009 may continue to be a challenge but Choose Suffolk will
continue to work hard at promoting the local strengths, that will
ultimately continue to drive the local economy forward; and we are
in the wonderful position of having so many on which to draw.
Whether it is the bio tech industries, ICT, energy, high value foods,
finance or logistics we want to help promote you to the wider
world, so that ultimately we can all come out of this recession
stronger than ever. 
It is always a great delight to work with Sheline and her team at
Suffolk Business magazine who are so positive about the rich
diversity of businesses here in the county that it provides a
wonderful relief to focus on these, rather than the myriad of sombre
economic news stories we hear of these days. 
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SUFFOLK – A PRIME LOCATION

■ Home to the UK’s largest container port at Felixstowe handling
approximately 40% of the UK’s container trade
■ Part of the Greater Cambridge Area, a world class technology location 
■ Home to BT’s Adastral Park, one of Europe’s leading technology parks
■ 60 minutes from London and the East Midlands
■ 40 minutes from London Stansted, Europe’s fastest growing major airport
■ Encompasses Britain’s most easterly point, just 125 miles (200 km) from
mainland Europe
■ A third of England’s population live within 80 miles (130 km) of Suffolk
■ Home to a range of internationally known companies including BT, Fujitsu,
Bayer, Bosch-Atco, Nestle-Purina, Copella (Pepsico), Wisdom and Sanyo
■ Very attractive employment rates and commercial property costs
■ A first class quality of life
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BRIGHT IDEAS

SNAPE MALTINGS
In these times of instant internet, immediate email

and carry-out coffee, it is rare that anyone would

even consider spending their entire life on just one

project but that is exactly what Johnny Gooderham
has done. Snape Maltings is more than a business to

him. It is a home, it is his history and it is an integral

part of the Suffolk countryside that is consistently

there, yet never standing still.

George Gooderham bought the Maltings for just £54,000 in 1965.
They had been built by Newson Garrett 139 years earlier and had
been a fully working mill until the introduction of modern equipment
which rendered them unviable. In 1967, George leased some of the
buildings to Benjamin Britten so that the Aldeburgh Festival could
have a permanent base, a tradition that continues to this day. In the
same year, his son, Johnny was born at Snape, in the home owned
by Newson Garrett. 
Over more than four decades a major regeneration and
development programme, slowly but surely, ensued, turning a
collection of redundant red brick Victorian buildings into an exciting
range of shops, craft galleries, eateries, museums and a country style
pub with restaurant.  Open all year round, these uniquely styled
outlets attract a wide variety of visitors from both the local region
and further afield. For the majority of business entrepreneurs this
would probably have been achievement enough but not for this one.
Johnny and his wife Alesha have not ceased to develop the site and,
having opened a 7,000 square foot extension to the House and
Garden outlet last year, they are currently working on a new idea to
create a range of courtyard properties that are available both for
residential and holiday use.
What is the secret of their success? What keeps them going when it
is cold and dark and the gloom of the credit crunch starts to bite?
The answer is clear. They care. They care about the place, certainly,
but they care about the people far more. 
“We nurture the people we work with,” explains Alesha, “We want
them to be in a role that suits them, that works for them and that
builds not just the skills we can use but that suits their family and
lifestyle.”
Of the 60 or so staff who work on site, many are women returning to
work after years of being in caring roles. 
“Just because they have come to work with us it doesn’t mean that
they have left their families behind,” explains Johnny. “We need to
let them work when suits them, as well as us, and we don’t want
them to get bored in the same role all the time. We move people
around. That gives them a sense of ownership. They know about the
entire site and not just one little part of it. The happier they are, the
better it works for all of us. Visitors come to Snape to redress their
work-life balance but so do the staff.”
The extremely high staff retention rate backs up their claims. Many of
the staff remain with the company for 10, 20 or even 30 years. It
isn’t always easy though. Having taken years out of the workforce,
many of these returners lack certain skills – particularly in terms of
computing. “We do have to create our own training programmes

sometimes,” continues Alesha, “but once we do the staff are
fantastic. They are so keen to learn and we couldn’t do without
them.”
Their care and concern does not remain only with the staff, however.
When questioned about the visitor profile and rate of repeat visits
they are quite open in declaring that they don’t really know. “We
don’t like to ask people for personal information,” Alesha comments.
“It can seem intrusive. We just want them to come, relax and have
fun being here and I won’t do anything that stops that.” Johnny has
his own view: “Good service, value for money and a quality
experience – that will bring them back. Nothing else.”
There is one thing, though, that turns this positive couple into a
campaigning tour de force. “Why, oh why, do British businesses see
each other as a threat?”
He continued: “The more of us there are close to each other, the
more opportunity we have to turn ourselves into a tourist hub. Let’s
make Suffolk the county of choice. Let’s bring as many tourist
attractions, pubs, restaurants and entrepreneurs into the region as
we can. We need each other and we need to learn from each other.
We can only raise the profile of Suffolk together.” 
They may have a desire to work alongside other attractions but one
thing is very clear. They could never work for another attraction.
Snape Maltings is in their blood, as Johnny admits, “My life is, has
and always will be, Snape”.
www.snapemaltings.co.uk 
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Shipping has provided excellent business

opportunities for centuries and in 1848 a small,

family-run firm was established to transport freight

between Norway and the UK. Little did Fred. Olsen

realise that the fledgling company bearing his name

would still be going strong over 160 years later. It

hasn’t, though, remained the same. Fred. Olsen is a

brand that knows how to grow with the times and

today it is famous for luxury cruises and travel

company.

For over 100 years, Fred. Olsen had offices in central London and
saw this as vital in giving the business a high profile base that
attracted visitors and clients alike. It worked well until the late 1980’s
when the power of the internet started to mean that people could
book services without having to leave home. Reassessing the need
for a central base, as well as seeking significant cost-savings, led the
company to relocate to Suffolk in 1988. But why choose Suffolk?
Marketing Director, Nigel Lingard, is very clear as to the reason.
“Suffolk has everything we need,” he says. “The transport
infrastructure is fantastic. We can be in London in an hour, at
Stansted or Norwich airports in 45 minutes and the Port of
Felixstowe used to be a key part of our business. There are skill
factors too. We need people with logistics and shipping experience
and there is an abundant supply of that in this region.  Initially we
were concerned because most of our London staff didn’t want to
relocate but with just a couple of exceptions, we found all the skilled

William Stanton, Director of Pigeon Holdings and

Board Member of Choose Suffolk

Why did you decide to become a Choose Suffolk Board Member?
I had worked with Savills for many years and am now a director of
Pigeon. I have specialised in all kinds of property throughout the
Eastern region over the last 16 years and have come to know the
area really well. Property is a real key in the economy locally. I felt
that I could use this experience to add value to the work of Choose
Suffolk by advising businesses that are thinking of relocating here
and helping them to find exactly what they need. 

Why should a business consider relocating to Suffolk?
This area is incredibly well placed for all types of business. It is
within a reasonable distance of London, yet much more affordable
in terms of overheads. The transport links by road, rail, air and sea
are excellent and we have a great mixture of both urban and rural
activity which provides great opportunities for every business, no
matter which sector they are in. I firmly believe that in the run up to

William Stanton

Board Member,
Choose Suffolk

IN THE HOT SEAT

FRED. OLSEN

the 2012 Olympics we will see more and more companies looking
to relocate to the eastern counties and those of us who are here
already need to reach out, share our county and welcome them in. 

staff we need, right here, on our doorstep.”
They certainly need quite a large number of staff. Fred. Olsen Travel
employs over 100 people across the region, whilst Fred. Olsen
Cruise Lines has over 150 people based in Suffolk and 1,500
around the world; between them they turnover £240 million a year.
One difference the staff have discovered when comparing their
former London base with that in Ipswich is the quality of life and
work that is obtained. In London, commuting to work was stressful
and time-consuming but in Suffolk, most staff live in villages less
than 15 minutes away from the office. This alone reduces stress and
ensures that people are happy to be flexible about their working
times, knowing that they will be home shortly after leaving. 
Not everything is plain sailing, however. The company recently
purchased additional land in Ipswich in order to build a larger
headquarters but the economic downturn has led to the building
work being put on hold. Nigel is clear this is more of a precaution
than a concern. 
“Our bookings are still good despite the fact that our client base is
predominantly older people. Most of them are retired and they have
seen their incomes drop dramatically due to the low interest rates.
Along with other cruise companies, we have dropped our prices to
accommodate this and people are still coming back time and time
again. On most of our trips we have up to 50% repeat bookings.”
So what does the future hold?
“We know that our society is ageing. As the baby-boomers start 
to retire, we expect a large percentage of them to take up cruise
travel for the first time. Our business plan looks 20-30 years 
ahead and for the rest of my working life, at least, we expect
growth. If we are careful and keep up to date with modern
technology, look after our staff and give added value to our
customers, I fully expect Suffolk to be the home of Fred. Olsen for
another 160 years. “



What do you think Choose Suffolk adds to the local economy?
It has a unique ability to connect people. Whether it is a project
that requires collaboration between the private and public
sectors, a small emerging business that would benefit from local
connections, or a large-scale, well-established business that is
branching out in a different direction, networking is key. Choose
Suffolk does all it can to enhance the local economy by bringing
expertise together in a variety of ways so that together we can
put Suffolk on the map. This is particularly important in a
downturn where collective marketing and profile-raising will have
a much bigger impact that we could each do on our own. 

You mentioned the downturn - what advice would you give
local business owners in the current climate?
Don’t bury your head in the sand. As each problem or issue
arises, tackle it head on. Work through each project on its own
merits and go step by step. You need a long-term business plan,
of course, but it is the small steps that need to be taken each day
that will move you forward. Build a strong network of people
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PETER FUNNELL

around you and keep talking to them, even when problems start to
emerge. Most people are understanding and there is still a lot of
help and support for business out there. Make the most of all of it.  

And finally, you have a great deal of business experience – what
is the one key lesson you have learned over the years that you
could share with other businesses?
Whatever the nature of your business, always have a full
understanding of who you are doing business with. Whether it is
your customer, your competitor, your colleagues or your clients, it is
vital to get to know them properly. At the end of the day, a good
contract will only be short-term if it is with the wrong person but a
good relationship can help keep your business afloat for many
years.  Interestingly, this is now where the banks seem to be
focusing their attention too. They have gone back to basics and
want to know who the client is and to whom
they are lending the money. Let’s get our
businesses back to basics and build the
relationships between us.  

FRED. OLSEN’S LUXURY CRUISE LINER BALMORAL, ABOVE, AND ONE OF THE

COMPANY’S HIGH STREET TRAVEL AGENCIES, RIGHT
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ON THE MAP: MILDENHALL
Mildenhall may be best known

for the American influence of the

RAF base that dominates the

area but it is the quieter, more

subtle, influence from India that

is now attracting growing

attention.

Tucked away behind the offices of
Schering-Plough, Nestor (UK) Ltd is a
growing pharmaceutical company that is
actively making a difference to the lives of
many local people.
In December 2005 Nestor Pharmaceuticals
Ltd, an Indian company, purchased a 7.5
acre site on which they planned to build the
British and European base of this
manufacturing success story. Having started
in the late 1960’s by Rahul Sehgal, an
entrepreneur with a varied background,
Nestor had grown substantially and was
looking to expand internationally.
Mildenhall was to become a key part in
that global development. 
In order to find a good location, Nestor
engaged a consultant – Kamlesh Patel –
and asked him to identify suitable sites. He
was charged with finding a large-scale
facility where future expansion was a real
possibility, ensuring it had excellent
transport links by road and sea and that,
ideally, provided a strong freehold
investment opportunity. The site in
Mildenhall was impossible to beat. Not
only did it meet the basic criteria but it had
a previous history of pharmaceutical
manufacturing and the added bonus of a
skilled workforce due to a number of other
manufacturing businesses within a 50 mile
radius. The company was so pleased with
the find that they encouraged Kamlesh to
work with Nestor on a longer term basis,
leading to his current role as director. 
It is, however, the people of Suffolk, who
have clearly had the biggest influence on
the company. Following 18 months of
investment into the building and
establishing the base, recruitment started to
identify the key individuals who could form
the workforce. Many of those engaged had
not worked in this sector before and a
number of them were from lower paid jobs
with little prospect of development. Nestor

took hold of the opportunity, enrolled these
people onto their books and invested
heavily in their training and development. 
The results are clear to see as Kamlesh
explains, with a fervour and passion that is
clear. “We came into Suffolk and gave the
local community an opportunity to work
with a company that believes in them. We
invested in their skills, talents and long-term
future and we have not been let down.

These people have grabbed the opportunity
with both hands. Over 80% of the people
we initially took on are still with us and
have been rapidly promoted to positions of
responsibility. We need our workforce and
they need us. It is as simple as that.”
The employed staff are not the only ones to
benefit, however, as a key part of the
company ethos is to use local companies
and resources for all its ancillary services.

Kamlesh Patel
Consultant

INSIDE NESTOR’S LABORATORIES AT MILDENHALL
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Transport to and from the Port of
Felixstowe, construction, electrical 
work, technical expertise, HR and
accountancy are all out-sourced to local
organisations. Using a mixture of websites,
telephone directories, personal
recommendations and networking
opportunities, gradually a range of service
providers were identified. Kamlesh has a
clear message to all small businesses:
“Never neglect the small ways in which you
can market your business. Nestor is a large
organisation and we need to outsource
some of our work. The hours that you put
in to developing your online presence or

ensuring you can be found in local
directories is worth it. We will find you and
work with you, enhancing both our
businesses.”
And what does he say to those companies
around the world who are thinking about
coming to Suffolk? 

“If you are running a business, any
business, you need to keep your costs
down. “Coming to Suffolk can help you do
that. The transport networks are excellent
and the people will loyally support you and
work with you. It isn’t always easy to find
the help you need; our local council, Forest
Heath, was excellent in pointing us in the
right direction, but you do have to do your
own homework and seek out the
organisations who can really support what
you are doing. It is worth it, however. Put
in just a bit of hard work and you will reap
the rewards that you have always dreamed
of.”

NESTOR UK LTD BRINGING OPPORTUNITIES TO THE BUSINESS COMMUNITY IN SUFFOLK

“Never neglect the small ways
in which you can market your
business.”

Kamlesh Patel
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■ ZETA DIGITAL FM CHOOSES SUFFOLK – We know
what a great county Suffolk is, and the many benefits of locating
your business here. One of the recent success stories generated
by the Choose Suffolk Inward Investment team call West Suffolk
their home. Jeff Davis, from Zeta Digital FM, takes up the
story… 
“Suffolk was a ‘no brainer’. From day one, we could see that
the county was reinventing itself from the inside with evidence of
major regeneration projects, which not only attracts new
businesses, but it is apparent that every day, more and more
people are making Suffolk their choice as a community to live,
work and play. And let’s not forget, Suffolk enjoys more sunshine
per year, than any other part of Britain!
“With such beautiful scenery and a wonderful mix of people
from all walks of life, Zeta Digital FM is proud to call Suffolk
home. 
“By utilising Choose Suffolk, we not only learned a wealth of
information about the county, but were also able to pin point
and find the exact area and office location which suited our
needs precisely, without having to rely on estate agent after
estate agent. Your site was a life saver, to say the least.
“I wish to thank everyone at Choose Suffolk for developing a
web site that is straight forward, user friendly and saved our
company £1,000’s of pounds in research and information and
steering us into the right premises at the right price. Thanks
Choose Suffolk!”

■ MAD RABBIT RECRUITMENT – “When relocating our
newly established business into Ipswich town centre it was a
hard task to find an independent property resource. We found
Choose Suffolk extremely helpful,” said Mad Rabbit’s Emma
Cotton. “ We were lucky enough to know the area quite well, but
even if you have limited knowledge, the Choose Suffolk website
gives lots of up to date and relevant information on the area.

Setting up a new business and then moving to a larger premises
is a very daunting task, and we have been and continue to be
very lucky with the support and advice network that is available
for small businesses in the area, and we have never been short
of places to turn to for advice and guidance and the help
available is free of charge.”

■ MID SUFFOLK - TOP OF THE BRITISH QUALITY OF
COUNTRY LIFE TABLE – A recent survey conducted on
behalf of Halifax, and reported in The Independent, found Mid
Suffolk to be the top location in the country for quality of life. Tim
Passmore, the leader of Mid Suffolk District Council, said: “I think
Mid Suffolk is tremendous. It has attractive market towns,
beautiful villages and a laid-back lifestyle that the rest of the
country can only dream of.”

■ FELIXSTOWE SOUTH – Construction of Felixstowe South,
the UK’s newest deep-water container terminal, is continuing on
schedule. The main quay wall will consist of 274 massive steel
piles, shipped to Felixstowe from Holland. Each of the piles is up
to 38 metres in length, 2.56 metres in diameter, and weighs
approximately 47 tonnes. When completed, it will be able to
accommodate the latest and largest container ships afloat. It is
essential for the future of UK trade that Felixstowe South is
developed to handle these huge container ships.

MAIN PICTURE: EXTRA DEEP WATER

CONTAINER SHIP BERTHS UNDER

CONSTRUCTION AT FELIXSTOWE.

INSET: LUCY PAGE, MICHELLE GRAY

AND EMMA COTTON OF MAD RABBIT

RECRUITMENT OF IPSWICH



FOCUS ON LOWESTOFT

Lowestoft may be the last place a UK traveller

reaches when going East but it is the very first

place on the mind of Philip Watkins, Chief

Executive of 1st East.

1st East is the urban regeneration company (URC) for the Suffolk
town of Lowestoft and its Norfolk neighbour, Great Yarmouth. The
essence of the work is to bring together key partners in a fresh and
creative way to raise the profile of the area and to unlock its true
potential for the benefit of both current and future generations.
Bringing together Great Yarmouth Borough Council, Waveney
District Council, Norfolk County Council, Suffolk County Council,
the Homes and Communities Agency and the East of England
Development Agency is not always an easy task, especially when
traditionally these organisations have competed against each other
for project funding. Philip Watkins, however, relishes the challenge
and he certainly comes from a background that helps. 
He came to the region from Swindon where he was the interim
Chief Executive of Swindon URC but prior to that his work included
working for the Foreign and Commonwealth Office in a variety of
roles, including organising elections immediately after the conflict in
Kosovo. Previously he had worked in Croatia for the United
Nations and in Bosnia with the European Union where he was
awarded an MBE for humanitarian services during the war.
The conflicts in the Eastern region are perhaps a little easier to sort
out and as the key partners have understood and got behind the
plan 1st East has for transforming the area, they have become
more and more involved in collectively and comprehensively
drawing up a vision for the future. 
With revenue funding of £815,000 a year from the partner
organisations, as well as a great deal of other types of help, the
small team of six permanent staff  have a 15 year plan to transform
the waterfront areas of the two towns.  But what difference will this
really make? Philip Watkins is very keen to answer that question:
“When I first arrived at Lowestoft, I came into a train station that
was a bit run down, not very attractive. When I stepped outside I
couldn’t get to the waterfront because of the road that was in the
way. Some of the shops were empty and there didn’t seem to be too
much that would encourage me to stay in the area. Just imagine the
difference if I had arrived to a bright, welcoming train station, with
a pedestrian area leading me straight on to the beach. I could
shop, eat out, walk around safely and would then be much keener
to stay here. It is that type of difference we are working towards.”
The dream of the future is one thing but why should a business
relocate here right now? Wouldn’t it be better to wait until the plan
is complete? “Definitely not!” continues Philip. “The time to get into
a region is now, when the growth is starting but is not yet complete.
A huge amount has already happened and in a variety of areas.
Take energy, for example. This area generates 8% of its energy
needs from renewable sources - twice that of any other UK region.
Because of that, we have the advanced engineering skills, offshore
project management experience and increasingly the academic
training to ensure that this area leads the way in this field. Gaining
such a high reputation like this brings other benefits. Families of
these professional people are moving in to the region, that

WATERFRONT REGENERATION

increases the need for a new range of properties and local
businesses are also starting to benefit.”
One clear sign that the positive effects of regeneration are being
seen through this work is surprisingly in the economic downturn. In
previous recessions Great Yarmouth and Waveney would have led
the downward spiral to unemployment and financial hardship due
to the high reliance on tourism as a single major economic
influencer. This recession, however, is different because of the
growth that has already taken place. There is now a much stronger
spread of employment across different business sectors and there is
no doubt that such diversification into a mixed economic base
makes the financial life of the region more stable. 1st East can testify
to this at first hand. Each month they invite developers in to the
region to look at the development opportunities in the URC
intervention areas, including possible housing, commercial and
industrial sites. They never struggle to find property companies and
builders to come along but they are careful to ensure the
diversification message gets across. “
Delivering such grand plans isn’t always easy, though. What keeps
Philip motivated when progress isn’t running
smoothly? “I love the role,” he says. “I
like change and driving it forward. We
have seen the start of so much and I
just want to keep pushing
forward until the cornerstones
are all in place for the two
towns to be truly successful
and I won’t rest until they
are.”

IXRELOCATING OR EXPANDING YOUR BUSINESS? – VISIT WWW.CHOOSESUFFOLK.COM IX

PHILIP WATKINS
OF 1ST EAST 
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Creating a low carbon economy is about more than

looking after the environment – it also makes

perfect business sense, as several Suffolk based

enterprises are discovering

SUFFOLK is leading the way in developing a low carbon economy.
Central to the county’s continued economic prosperity and its aim of
‘Creating the Greenest County’, a low carbon economy is also an
extremely important aspect of Suffolk’s response to, and recovery
from the current economic situation.
The innovative OrbisEnergy building in Lowestoft is a key to the
county’s ambition of becoming the focal point for the offshore
renewable energy sector in the UK and the county will benefit from
its proximity to large areas of offshore wind turbines. 
The recent East of England Energy Group annual conference
estimated future offshore wind allocations will accommodate 5,000
wind turbines off the coast of Suffolk and Norfolk, bringing a
potential £80 billion investment to the East of England, with annual
operations and maintenance contracts worth around £500 million.
There are currently about 85 energy-related companies providing
150 jobs in Suffolk and it is estimated that between 3,000 and
4,000 jobs could be created in the renewable energy industry over
the next five to ten years. Nationally, the figure is likely to be
around 30,000 new jobs. 
Central to growth in this low carbon sector is external investment in
the Suffolk, and finance from EEDA and Europe has supported the
development of OrbisEnergy.
Support for this sector was also flagged as being extremely
important at the Suffolk Economic Summit, held at the end of 2008.
Development of the low carbon economy will support Suffolk’s
aspiration of becoming the county with the greatest reduction in
carbon emissions.  
Suffolk aims to achieve a 60% reduction in carbon dioxide
emissions by 2025. This can only be achieved with the public and
private sectors working in tandem on the same shared objectives.
Councillor Jeremy Pembroke, leader of Suffolk County Council,
said: "These wonderful examples of Suffolk based innovation and
entrepreneurial approach demonstrates what an opportunity Suffolk
has in being ‘ahead of the wave’ with the development of a low
carbon economy.  
"If we can achieve this, that’s good for Suffolk business, and the
lovely county we all live and work in." 

PowerPark
Lowestoft is perfectly placed to take advantage of the burgeoning
renewable energy market, which will see billions of pounds of
investment in the development of offshore wind projects around the
UK. Major public investment in OrbisEnergy, located at Ness Point,
has unleashed the potential for similar, related businesses to form a
powerful centre in Lowestoft, serving the wider region and
exploiting the national and international opportunities.
Dubbed the ‘PowerPark’, a public/private sector team has been set
up to assess demand and ensure a professional welcome for
businesses interested in it. The partnership includes SLP and
Associated British Ports as well as the East of England Energy
Group and Renewables East. And it’s already happening. Greater

COUNTY ON TRACK TO BECOME

Gabbard Offshore Winds Limited has established an office in
OrbisEnergy and helicopters and service boats will shortly begin
using Lowestoft’s outer harbour to enable the construction of the
Greater Gabbard Windfarm off the Suffolk coast. This facility will
provide enough energy for around 415,000 homes a year and
avoid hundreds of thousands of tonnes of CO2 emissions.

British Energy
Nuclear power produces interesting food for thought when it comes
to climate change. 
A single modern nuclear power station avoids emissions of around
four million tonnes of CO2 per annum. Sizewell B over its lifetime
will help avoid more than 160 million tonnes of CO2 emissions.
Over the past year British Energy’s total nuclear capacity has helped
avoid 35 million tonnes of CO2 emissions, equivalent to halving the
emissions from the UK’s passenger cars. 

BT
BT Adastral Park has voluntarily developed Grass Routes, a travel
plan that aims to reduce the number of single occupancy car
journeys made to the site, in favour of more sustainable modes of
travel, such as walking, cycling, public transport and car-sharing. 
By the end of 2008 changes in travel behaviour equated to an
approximate saving of 30 tonnes of CO2 and other gasses emitted
by BT staff travelling to Adastral Park. This is equivalent to six return
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