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2012 - PR Opportunities

• World wide media coverage - focus on 

Suffolk

• 20,000 press and media 

• Nothing bigger than this



Reaching the Media

• Target key countries

• 2012 Media Pack - living document

• “People of Britain” / “Character bank”

• Photography

• B Roll footage
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Communications – 5 key rules

the only thing that is constant is change

inspire people with confidence in the future

stay on message - wiifm

pictures do tell a thousand words

not a perfect science – but what is important?

All of us might wish at times that we lived in a more tranquil 

world, but we don't. And if our times are difficult and perplexing, 

so are they challenging and filled with opportunity. 

Robert F Kennedy



the only thing that is constant is change

• adapt your message to change
• try and stay one step ahead in your mind
• head in the sand is worst thing to do
• ploughing the same furrow barely works
• use change as an opportunity



inspire people with confidence in the future

“I have a dream ...” Dr. Martin Luther King

“I like the dreams of the future better than the history of the 

past.” Thomas Jefferson

• bad news sells well
• if not the future is full of hope
• “aim” for something
• gives you chance to come back
• under promise, over deliver



stay on message - wiifm

• what will your work do for people?
• make it simple to understand
• think about specific groups
• don’t be afraid of stereotypes
• BEWARE! animals, children and sex sells!



pictures do tell a thousand words

• we live in a visual age
• make a boring story interesting
• always take outside
• you don’t need to be David Bailey
• backdrop is important
• learn from mistakes



not a perfect science – but what is important?

It is not Shakespeare and it is not a novel – if they want more they will 

ask for it.

Headlines are important – make them interesting.

The first paragraph should say it all.

Get the quote in early, get it in bold and get it named.

Always have a contact name and number.

Always follow up with a phone call.

GOLDEN RULES FOR YOUR PRESS RELEASES



Communications – 5 key rules

the only thing that is constant is change

inspire people with confidence in the future

stay on message - wiifm

pictures do tell a thousand words

not a perfect science – but what is important?

“Success is going from failure to failure without giving up.”

Winston Churchill 


